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Different from general food products, there must be
management mechanisms of safety and instructions
for medicaments. Medicaments advertising that appeal
to consumers directly should be transmitted with both
information transmission and fulfillment for the real
obligations of social responsibilities. Medicaments
advertising involve conflicts between professional and
commercial prospects, legislators included the pre-
examination registrations into the pharmaceutical laws in
order to avoid improper medical use. It is regulated that
pharmaceutical sellers should file applications of the text,
drawings or words of the medicaments advertisements
to the local authorities for the license valid for one year.
And, the approved documents should be passed to the
mass media enterprise. The reviewing of medicaments
advertising should be based on the information from the
instructions. In order to avoid the hazards to public heath,
medicaments advertising must not mislead the consumers.
Practically the review for the medicaments advertising
should be strict with penalties. The consideration to modify
the review system into the post-inspection should be
discussed thoroughly with clearly reviewing of the contents

and process.

8  Angle Health Law Review



T2  BEHEHETEE  FE [ TRERES ] www.angle.com.tw
14  http://www.angle.com.tw/magazine/m_single.asp?BKID=1968

o~ B B TR AR A IR R 2N
(L ]

Y ERANDE ~ A5  BENTER AR KR - B4
BEE (RE) RERIERRIR - A&7 "EEES DS
WE, ~ "WETE KRIKAM, ~ "TREBERE BEXL
B, - WAEE (AE) AL "EEES @ AILUARK @ °A]
Finy ~E @Ak EYEY L2 R EAZBENESRE

( pharmaceutical care ) B ZERE » HEEBENEdH @ BIE
PAMERDESEREYSEUZEY (Ram) » DRBAHEA
FERIM AR 2R %% (unavoidable unsafe ) & °

FRA A ERARINZE » A REMIINREZEY) LI
R YR REAERNC TR B RS EREDT
HMTESNRE - EREENTFE - ERAMERBGEEY T
ERE B BANIISERE - NEHEER - AMALUR
AZMEINWEESBARZEY) - OB HNAZEESE

(drug habituation) - 5|ZFZEY) E3EEERGEAVEZE - BE "R
FA. (misuse) £z "M (abuse) FEEREMNREME -

BYNGER  WEEE "RRERZVESE, ~ "Bk
METEHAm AR S & TERAXERX ) FEE LNERE
2 FAR FhRlERERZRE « T2 REYR - RMAE L

1 REFEBMECHETE  BYRIBERNERSMT -

2 ZEERF6M (ZER) MEBE13MG (BERM ) 2RESRE -

3 DIRWERIBENTE - MPERE (REMB) R " XhaE
BEL

4 FEHRRVED > ALUERERY)  WALUEREER BG4S °

5 EmMERTARNSIGMEESRECRE B8 - —  RIBEEY
BB B MAEERE - BEEEYERBT AR EERBESE
B o — ~ NEEIRE  EERE  ZERIUREABINETEZE AR
MR RITERR2ER - KENETE - BESRAREYLFER
R FEEESREER -

6 RIBEFRE26HRAE  HERE "ERNEBESMIT A

=

=1 °

www.angle.comtw 9



EZHT - BERFETERE - FE [ TBEIEES ] www.angle.com.tw

14  http://www.angle.com.tw/magazine/m_single.asp?BKID=1968

BREFEEER RRIMVOEEFESTECEN  REEH
ER BRI ABRLERERESRENEERSE - UK
REEEESSILABNERZAR

EE & TRRERER REBNEBRERILIEIEA
FOIE - UTABARHESTEEBFHREERENZIONE
B, e DLEENEEEERER > B 'SI8AR
AR X TFERAREEETEEFLEERE ) ZBHH
1Th s /\%T\ﬁm%%l}\ﬁ THEHE BEEZREARN
e HEEIA S FNERRARASZTBEARILIFE
& e BT R AEE LB REERRES I MR M E AR
TARREANECEE @ FE LBRHRES ZAEBIMNAR
ELHANEEAEZ1TR BRE2"

EEZEREBIENMENN - D BEERMSEE Az
RZEY) > IESRERFTHERBHDBA - LEERRKS - #6
REEGERK » RTHASFIESRMERNERR R » 1°E
FEFTXRNFIE RIS BRRREERESMBERZE - Bk
FrESMBRIBRAT » &EB29%HEY (BEPESFER
WFR ~ TEERY LA ) Aol AR —3 - AEEBTER
"BURIEREM S ARRERERg AN  ARER
EREZEMEERER  MIERGERNE  HI8EF N REZ

7 EREFTSEMAE  LATE "TRELEMIE, » T RBRIAE
?%E%J THESE L TRUERBANBRRRSREER,, « TEEK
AR AERAE.L ~ TIAMEE ~ MaEEERERE L & TEIEA -
**E&EW;&%-%IEJ o

8 “Advertising: the techniques and practices used to bring products,
services, opinions, or causes to public notice for the purpose of
persuading the public to respond in a certain way...” 3| B AT
RIHIE » https://lwww.britannica.com/topic/advertising (J2/E2 H 51 :
20174 9H6H) -
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